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¢ Research Background & Purpose Why was perceived reliability investigated?
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- Two Dimensions of Information Source Credibility ~~_ Alimited understanding remains of how naive internet users

Trustworthiness . perceive the reliability of information sources. People assess
o High . reliability both consciously and unconsciously; however, their
High Trustworthiness Trustworthiness . judgment can be shaped by various external factors.
Low Expertise High Expert !
g Xpertse | .
- » Expertise Why focus on time passage and web searches?
Low Trustworthiness Low Trustworthiness . People’s judgment of information reliability is not static; it
Low Expertise High Expertise ' changes over time and is shaped by personal web search
R o ! experience.

Time Passage. Prior research indicates that as time passes,
people tend to forget the original source of information.
Web Searches. Previous research showed that web
searches shape users' belief in the credibility of false or

: misleading articles.

Prior studies have examined
the two dimensions of source credibility.

¢« Research Questions

RQ1: How does a two-week time gap influence naive internet users’ perception of web information reliability?
RQ2: How do web searches conducted immediately after reading an article affect reliability perceptions?
RQ3: How do time passage and web searches influence other factors related to the assessment of web
information reliability?
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N _ 7 ‘e _ 7 Information Literacy courses.
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